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What We Do
In 1993, fifty pages existed on the World Wide Web1 and search engine advertising did not exist2.

Today, marketers are challenged with rapidly changing media consumption habits, increasingly frag-

mented audiences, price-driven comparison shoppers, bridging campaign performance feedback 

among disparate channels, reporting discrepancies, bounce rate fluctuations, semantic advertising, 

behavioral re-targeting, multivariate testing, effective copywriting using 70 characters or less, having 

plenty of the “what” but no answers to the “why,” deliverability issues, data overload, consumers being 

in charge, and change everyday. You see a headache. We see our sweet spot and comfort zone.

We bring balance, expertise, and actionable intelligence to rapidly changing times. Let us help restore 

order and progress to your “always-on” channels. 

1United Nations Data, 1994
2CNET News.com, February 19, 1998 


